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the fate of your alumni magazine. Create a budget 
forecast that you can adjust for any battle that comes 


your way” (Periodicals). September 1997, p. 46. 


Alumni Administration 

Alumni Boards 

“Back by Popular Demand: Retired board members still 
have plenty of good ideas. Here’s how to spotlight 
their wisdom and enthusiasm in new ways” (alumni 
boards, volunteers). Kathy Leftwich, September 
1997, p. 22. 

“Behind the Scenes: Why is it so difficult to manage 
alumni leaders? An expert offers a closer look at the 
role, problems, and future of governing groups (in- 
terview with Tom Holland)” (alumni boards, volun- 
teers). Karen C. Blansfield, September 1997, p. 16. 

“Board Basics: Three lessons your alumni board can 
adapt for more effective results” (alumni boards, vol- 
unteers). Tom Holland, September 1997, p. 19. 

“Rising Stars: If you want stellar alumni board members 
tomorrow, start preparing them today. These ideas 
can help you develop future leaders” (alumni boards, 
volunteers). Susan J. Ellis, September 1997, p. 10. 


Alumni Programs 

“Adult Appeal: To reach older, nontraditional students 
and alumni, your association must offer a different 
type of programming. These seven ideas can help you 
satisfy grown-up tastes” (nontraditional alumni). 
Kathleen Stinehart and Jane G. Kornegay, April 
1997, p. 34. 

“Back to Class: Before you reconnect alumni with their 
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former professors, learn the ABCs of finding and 
working with faculty” (faculty involvement). Barbara 
Hunter, March 1997, p. 28. 

“A Family Affair: How alumni offices can reach out to 
children of former students” (In Advance item) (stu- 
dent recruitment). March 1997, p. 6. 

“A Season of Service: How your alumni association can 
promote volunteering” (In Advance item) (volun- 
teers). November/December 1997, p. 8. 

“So Near—And Yet So Far: Bringing local alumni to 
campus” (In Advance item) (alumni activities). April 
1997, p.9. 


Career Development 

“All the Right Moves: If your work no longer excites you, 
perhaps it’s time to make a career change. Here's how 
middle- and senior-level alumni pros can make the 
right decision” (career development). Marilyn Moats 
Kennedy, February 1997, p. 18. 

“How I Got My Job: Six alumni directors recount their 
career paths—and tell how to succeed in a demand- 
ing but rewarding field” (career development). Feb- 
ruary 1997, p. 24. 

“Recharge It! Advice from a longtime alumni pro on 
how to energize your career batteries” (career devel- 
opment, management). Merilyn Bonney, February 
1997, p. 21 (reprinted from February 1994, p. 20). 

“Setting Your Sights: Looking to make it big in alumni 
relations? Start with these three strategies from the 
Big 12's first female alumni president (interview with 
Amy Button Renz)” (career development). Laura 
Christion Jackson, February 1997, p. 12. 


Management 

“After the Party’s Over: Now that you've survived re- 
union or homecoming weekend, it’s time to evaluate 
your efforts. Here’s how to tell if your event was a blast 
or a bust” (evaluation, homecomings, reunions). Liz 
Newall, October 1997, p. 38. 

“Balancing Act: Managing alumni relations and the an- 
nual fund is no easy feat. To master the art, begin with 
these five lessons” (alumni/development cooperation, 
annual fund, small shop). Mary Margaret Walker, 
May 1997, p. 10. 

“Concentrated Efforts: For alumni offices that don’t 
manage annual giving, the focus is on friend raising, 
not fund raising” (alumni/development cooperation, 
annual fund, small shop). Laura Christion Jackson, 
May 1997, p. 14. 

“Dream House: If you've got plans for a new alumni cen- 
ter, these ideas can make your project a ground-break- 
ing success” (alumni houses). Gene Crume, July/Au- 
gust 1997, p. 46. 

“Let's Get Personal: Want a closer relationship with your 
alumni? Use these five strategies to make them feel 
special” (alumni relations). Gillian Fisher, July/Au- 
gust 1997, p. 72. 

“Measure for Measure: If you're still looking for ways to 
evaluate your alumni programs, CASE’s Commis- 
sion on Alumni Relations is getting closer to a solu- 
tion” (alumni relations, evaluation, management). 
Steven L. Calvert, November/December 1997, p. 47. 

“Open House: Take a tour of these 20 campus alumni 
centers” (alumni houses). July/August 1997, p. 52. 

“Same Word, Different Meanings: How do you define 
alumni?” (In Advance item) (alumni relations). May 
1997, p:9. 

“Seeing Eye to Eye with the CEO: Are your alumni out 
of sight and off the mind of the president? Use these 
strategies to build a relationship—and gain respect” 
(president's role). Karen C. Blansfield, January 1997, 
p. 22. 


“Small World: You don’t need a large staff to sponsor 
successful alumni tours. With these strategies you can 
cut travel planning down to size” (alumni travel, small 
shop). Laura Christion Jackson, May 1997, p. 22. 

“Team Spirit, Let’s Hear It! Athletics administrators and 
coaches must be team players in institutional ad- 
vancement” (sports). John R. Gerdy, March 1997, p. 
56. 


Revenue Raisers 

“And Now, a Word from Our Sponsor ... : How corpo- 
rate gifts can boost your alumni programming” (In 
Advance item) (alumni/development cooperation, 
revenue sources). June 1997, p. 8. 

“Marketing Lovalty: High-quality merchandise can be 
a valuable service to alumni if you know what they 
want. Get ideas from 12 items that hit the target—or 
missed the mark” (merchandising). June 1997, p. 41. 

“Postal Perplexities: How the latest USPS restrictions 
affect your alumni office mailings” (In Advance item) 
(postal/mailing). February 1997, p. 9. 

“Understanding UBIT: Battles with the IRS over unre- 
lated business income are increasingly winding up in 
court. Here's how to keep your alumni merchandise 
and credit card programs on the right side of the law” 
(credit cards, tax issues, unrelated-business income). 
Jean M. Gianfagna, June 1997, p. 36. 


Technology 

“High-tech Help: How can your understaffed alumni of- 
fice get by in the Internet age? Team up with stu- 
dents, faculty, and others for World Wide Web suc- 
cess” (Internet communications, small shop). Judith 
B. Saks, May 1997, p. 16. 

“The Latest in Alumni Directories: You can feature 
names and addresses on CD-ROM or your World 
Wide Web site—or stick to traditional techniques. 
Here’s advice on creating the best directory for you” 
(alumni directories, computers, Internet communi- 
cations). Laura Christion Jackson, January 1997, p. 
48. 

“The Road to Software-buying Success: Computer pros 
who’ve both bought and sold alumni-development 
software tell how to make an informed purchase” 
(computers). Rachel H. Pollack, May 1997, p. 36. 

“What’s Where in Software 1997: You asked for it—up- 
dated listings of alumni-development computer sys- 
tems” (computers). May 1997, p. 42. 


Fund Raising 

Annual Fund 

“Balancing Act: Managing alumni relations and the an- 
nual fund is no easy feat. To master the art, begin with 


these five lessons” (alumni/development cooperation, 
annual fund, small shop). Mary Margaret Walker, 
May 1997, p. 10. 

“Concentrated Efforts: For alumni offices that don’t 
manage annual giving, the focus is on friend raising, 
not fund raising” (alumni/development cooperation, 
annual fund, small shop). Laura Christion Jackson, 
May 1997, p. 14. 

“Dealing with Objections: For every reason of to give, 
there’s a more compelling reason fo give. Here’s how 
to turn common donor objections into stronger cases 
for support” (annual fund, phonathons, volunteers). 
April 1997, p. 28. 

“A Higher Calling: Your fund-raising efforts are crucial 
to the future. Here’s why” (annual fund, donor moti- 
vation, phonathons, volunteers). Robert Heuermann, 


April 1997, p. 16. 
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“Making the Call: A step-by-step guide from ‘Hello’ to 
‘Thank you, goodbye’—and everything in between” 
(annual fund, phonathons. volunteers). April 1997, p. 
24. 

“The New Marching Orders: Revised reporting stan- 
dards for annual giving take effect this July. Here's a 
quick guide for those in the trenches” (gift reporting). 
John H. Taylor, February 1997, p. 36. 

“Phonathon Phollies: You'll laugh, you'll cry, you'll mo- 
tivate your callers by relating these true tales from the 
trenches” (annual fund, phonathon). April 1997, p. 
64. 

“Tips for Calling Success: These do's and don'ts will keep 
your calls running smoothly” (annual fund, 
phonathons, volunteers). April 1997, p. 20. 

“Welcome to Camp Phonathon: Here’s how to trans- 
form your callers from raw recruits into polished cam- 
pus ambassadors” (annual fund, phonathons, volun- 
teers). Amy Talbert Metz, April 1997, p. 10. 


Capital Campaigns 

“Are You Ready? Before you shell out big bucks for a 
campaign feasibility study, make sure you've com- 
pleted these eight steps” (capital campaigns, feasibil- 
ity study). Ted R. Grossnickle, November/December 
1997, p. 34. 

“Campaigning on the Double: If you're under pressure to 
launch a campaign quickly, use these steps to see if 
your campus is really ready for battle” (capital cam- 
paigns). Catherine L. O’Shea, November/Decem- 
ber 1997, p. 23. 

“It’s the Donor, Stupid: Words of wisdom to post on 
your campaign office wall” (capital campaigns). No- 
vember/December 1997, p. 72. 

“The Next Generation: How economic and philan- 
thropic trends will affect your next campaign's goals, 
length, and focus” (capital campaigns). Bruce Fless- 
ner, November/December 1997, p. 15. 

“Starting on the Right Foot: Answers to campaign ques- 
tions that may have you stopped in your tracks” (cap- 
ital campaigns). Rachel H. Pollack, November/De- 
cember 1997, p. 31. 

“Where Did We Go Wrong? Consultants reveal the 
biggest mistakes your campus can make at the start of 
your campaign” (capital cainpaigns). Rachel H. Pol- 
lack, November/December 1997, p. 17. 


Donor Cultivation 

“Little Things Mean a Lot: Don't spend millions to mar- 
ket your planned giving program. A handful of small 
efforts can have the same big impact” (marketing, 
planned giving, publications). Thomas W. Smith, 
March 1997, p. 40. 

“New Gifts from New Graduates: Instill the giving habit 
early with these techniques to encourage involvement 
from young alumni” (young alumni). Nancy Hen- 
derson, January 1997, p. 42. 

“Post-flood Phonathons ... and other ways to meet a cri- 
sis fund-raising need” (In Advance item) (donor cul- 
tivation). July/August 1997, p. 8. 

“Season's Greetings: Start planning your 1997 holiday 
cards now. Here’s a sampling from last year” (In Ad- 
vance item) (publications). September 1997, p. 9. 

“Silents Are Golden: Auctions add variety to annual 
fund-raising efforts” (In Advance item) (auctions). 
March 1997, p. 7. 

“Spin Control: Move your grant request to the top of the 
pile by learning grantmakers’ preferences and pet 
peeves” (corporate support, foundation support, pro- 
posals). Jane C. Geever, July/August 1997, p. 38. 

“Uncommon Knowledge: Peer screening can fill the 
holes in your prospect records” (prospect research, 
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major gifts). Kathleen McDonald, July/August 1997, 
p- 30. 

“What Do Donors Want? Development officers ask, a 
philanthropist answers” (In Advance item) (donor 
cultivation, donor motivation). May 1997, p. 8. 


Management 

“Ask a Simple Question: Survey your peer campuses for 
help in setting fund-raising goals” (evaluation, fund- 
raising results, surveys). Leonard J. Moisan, October 
1997, p. 34. 

“Development 101: Training faculty to raise funds” (In 
Advance item) (faculty involvement, training). Oc- 
tober 1997, p. 6. 

“Essentials of Endowment Stewardship: Meet campus 
and donor endowment needs with good agreements, 
well-managed money, and regular reporting” (en- 
dowments, stewardship). R. Jane McLelland, Sep- 
tember 1997, p. 28. 

“Funding the Foundation with Fees: Endowment fees 
may seem like a painless way to increase the founda- 
tion budget. But implement them carefully to prevent 
major-donor headaches” (endowments, institution- 
ally related foundations). Joan Szabo, September 
1997, p. 34. 

“The Joy of Asking: The best fund-raising programs 
take root when the CEO and CDO cultivate a sense 
of fun together” (president’s role). Mike McNamee, 
January 1997, p. 16. 

“Needy or Greedy: Development officers respond to me- 
dia criticism of wealthy universities” (In Advance 
item) (fund-raising climate). February 1997, p. 8. 

“Put It in Writing: Don’t let donor thanks fall by the 
wayside. Create a written recognition policy to make 
thank-yous a part of your development office rou- 
tine” (donor recognition, gift policies, stewardship). 
Alan L. Dessoff, February 1997, p. 30. 

“Team Spirit, Let's Hear It! Athletics administrators and 
coaches must be team players in institutional ad- 
vancement” (athletic fund raising). John R. Gerdy, 
March 1997, p. 56. 


Technology 

“Coming Attractions: Five trends that will affect 
prospect research on the World Wide Web” (com- 
puters, Internet communications, prospect research). 
Tess Samuel, June 1997, p. 24. 

“Gifts Without Grief: Credit card and EFT transac- 
tions can make gift processing easier today, while on- 
line gifts may be the trend for tomorrow (Credit 
Cards and EFTs)” (credit cards, electronic fund trans- 
fer). John H. Taylor, June 1997, p. 20. 

“Gifts Without Grief: Credit card and EFT transac- 
tions can make gift processing easier today, while on- 
line gifts may be the trend for tomorrow (Online Giv- 
ing)” (computers, Internet communications, donor 
cultivation). Theodore Fischer, June 1997, p. 21. 

“Gotta Get Connected: Five reasons small development 
offices should be on the Internet” (In Advance item) 
(computers, Internet communications, small shop). 
June 1997, p. 9. 

“Have It Your Way: Data Miner serves up development 
data for each campus user's tastes” (In Advance item) 
(fund-raising results, gift reporting). November/De- 
cember 1997, p. 9. 

“Net Profits: Is any campus really raising money on the 
World Wide Web? A survey of development sites re- 
veals slow progress” (computers, Internet communi- 
cations, donor cultivation). Carolyn E. Kourofsky, 
March 1997, p. 34. 

“The Paperless Development Office: Intranets and op- 
tical imaging can bring this decades-old concept clos- 


er to reality (Intranets)” (advancement services, com- 
puters, Internet communications). David F. Lamb, 
June 1997, p. 16. 

“The Paperless Development Office: Intranets and op- 
tical imaging can bring this decades-old concept clos- 
er to reality (Optical Imaging)” (advancement serv- 
ices, computers). Jean Gibney, June 1997, p. 18. 

“The Road to Software-buying Success: Computer pros 
who've both bought and sold alumni-development 
software tell how to make an informed purchase” 
(computers). Rachel H. Pollack, May 1997, p. 36. 

“What Will the Future Bring? Better data collection, 
more sophisticated techn logy, and amore prominent 
role. That's what experts predict for advancement ser- 
vices in the year 2002” (advancement services, com- 
puters). June 1997, p. 12. 

“What's Where in Phonathon Software 1997” (com- 
puters, phonathons). October 1997, p. 32. 

“What's Where in Software 1997: You asked for it—up- 
dated listings of alumni-development computer sys- 
tems” (computers). May 1997, p. 42. 


General 


CASE Programs and Activities 

“The Collaborative Edge: How CASE forms strategic 
alliances to improve both federal and state govern- 
ment relations” (CASE programs and activities). May 
1997, p.7. 

“A Doer’s Profile: As President Peter Buchanan says 
goodbye to CASE, he looks back at the issues that 
have surrounded him—and the ones still ahead” 
(CASE programs and activities). Donna Shoemaker, 
October 1997, p. 10. 

“Encouraging Inclusiveness: How CASE districts strive 
to bring diversity to advancement” (CASE programs 
and activities). Kristen Simpson, June 1997, p. 56. 

“Global Pursuits: CASE President Peter Buchanan ex- 
plores the future of international advancement” 
(CASE programs and activities). January 1997, p. 7. 

“Off the Shelf: Pep up your programs with 113 top ad- 
vancement ideas from CASE Circle of Excellence 
winners” (In Advance item) (CASE Circle of Excel- 
lence). May 1997, p. 9. 

“Par Excellence: Highlights from CASE’s 1997 alumni 
relations and communications award winners” 
(CASE Circle of Excellence). October 1997, p. 44. 

“Show-stopping Solicitation: The 1997 winners of 
CASE’s campus fund-raising awards” (CASE Circle 
of Excellence). Rachel H. Pollack, October 1997, p. 
49. 

“Sudden Impact: CASE’s new president, Eustace 
Theodore, promises to concentrate on more and bet- 
ter services—and be quick about it” (CASE programs 
and activities). Karla Taylor, November/December 
1997, p. 10. 

“Summit Talks: Members discuss CASE’s goals, chal- 
lenges, and future at the first Leadership Summit” 
(CASE programs and activities). July/August 1997, 
p- 6. 


Humor 

“It’s the Donor, Stupid: Words of wisdom to post on 
your campaign office wall” (humor). November/De- 
cember 1997, p. 72. 

“Phonathon Phollies: You'll laugh, you'll cry, you'll mo- 
tivate your callers by relating these true tales from the 
trenches” (humor). April 1997, p. 64. 


Professor of the Year 
“A Rare Opportunity: How one university made the 
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most of winning CASE’s Professor of the Year pro- 
gram” (Professor of the Year). John Camper, May 
1997, p. 64. 

“Teaching by Example: CASE’s Professors of the Year 
reach out to students by getting real” (Professor of the 
Year). November/December 1997, insert. 


Public Issues 

“The School Head’s Perspective: An insider tells what's 
on their minds—and how advancement fits in (inter- 
view with Peter Relic)” (advancement and education). 
January 1997, p. 13. 

“The View from the President’s Office: A candid con- 
versation with a former college president reveals the 
most pressing matters facing campus leaders today 
(interview with Robert H. Atwell)” (advancement 
and education, education issues). January 1997, p. 10. 


Government Relations 

“The Collaborative Edge: How CASE forms strategic 
alliances to improve both federal and state govern- 
ment relations” (federal relations, state relations). May 
1997, p.7. 

“Postal Perplexities: How the latest USPS restrictions 
affect your alumni office mailings” (In Advance item) 
(postal/mailing). February 1997, p. 9. 

“Strength in Numbers: Six ways for small campuses to be 
effective in government relations” (management, 
public relations support). Bob Freelen, Novem- 
ber/December 1997, p. 40. 

“Understanding UBIT: Battles with the IRS over unre- 
lated-business income are increasingly winding up in 
court. Here’s how to keep your alumni merchandise 
and credit card programs on the right side of the law” 
(tax policy). Jean M. Gianfagna, June 1997, p. 36. 

“A United Front: In the past, public affairs and govern- 
ment relations were worlds apart. Now it’s critical that 
they come together” (management, public relations 
support). David W. Olien, November/December 
1997, p. 39. 


Institutional Relations 


Government Relations 

“Strength in Numbers: Six ways for small campuses to be 
effective in government relations” (government rela- 
tions support, small shops). Bob Freelen, Novem- 
ber/December 1997, p. 40. 

“A United Front: In the past, public affairs and govern- 
ment relations were worlds apart. Now it's critical that 
they come together” (government relations support). 
David W. Olien, November/December 1997, p. 39. 


Internet Communications 

“The Dark Side of the Internet: From free speech fights 
to e-mail flame wars, journeys into cyberspace can 
bring you as many problems as solutions. Here’s how 
to cope” (computers, crisis communications, Internet 
communications). Kristen Simpson and Michael 
Stoner, July/August 1997, p. 24. 

“The FAQs on Intranets: You've heard of these hot new 
tools. Now consider whether building one can make 
internal communication on your campus easier, faster, 
and cheaper” (computers, Internet communications, 
internal communications). Melinda Stubbee, 
July/August 1997, p. 18. 

“Getting Coverage That Counts: Reaching your audi- 
ence in this electronic age requires a plan—and the 
willingness to experiment” (computers, Internet 
communications). Michael Matros, March 1997, p. 8. 
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“Technotherapy: Got the media relations blues? Try 
these high-tech tools to boost your PR performance” 
(computers, Internet communications, media rela- 
tions, news releases). Kristen Simpson, March 1997, 
p. 22. 

“Untangling the Web: It takes more than counting hits 
to evaluate your Web site’s successes—or troubles. 
Here's how to find out who your visitors are, what 
they want, and how they want it” (computers, Inter- 
net communications). Suzanne R. Cornforth and 
William Koty, July/August 1997, p. 10. 

“Wanted: Computer Geek—Quick! Is your PR office in 
desperate need of someone to lead you into the world 
of technology? That person may be right under your 
nose” (computers, Internet communications, 


staffing). David J. Crockett, March 1997, p. 14. 


Management 

“Are You Worth It? In the face of budget cuts, it’s crucial 
to demonstrate your public relations office’s account- 
ability. Here are some ways to do it” (budgeting, ef- 
fectiveness, evaluation, management). Gary R. Rat- 
cliffand Roger L. Williams, October 1997, p. 20. 

“Back to Class: Trading in your PC for a piece of chalk 
can be just the ticket for getting in touch with your 
campus” (personal development). John R. Broder- 
ick, September 1997, p. 64. 

“Choosing and Using a PR Consultant: Advice for cam- 
pus communicators on outsourcing projects” (In Ad- 
vance item) (consultants). September 1997, p. 8. 

“How Good Are They—Really? Dont rely on instinct 
when hiring new writers and editors. You need ob- 
jective analysis—and these six tests provide it” 
(staffing, writing). Frank Finn, February 1997, p. 44. 

“No (Easy) Way Out: Administrators say you may have 
to cut your staff—now what? Prepare yourself to make 
informed, yet compassionate, decisions” (cost cut- 
ting, management, staffing). Ray T. Fortunato, Oc- 
tober 1997, p. 28. 

“Presidential Partners: Veteran PR officers tell how to 
build a strong relationship with the campus CEO” 
(president’s role). Roger L. Williams, January 1997, 
p. 28. 

“Six Steps to Strategic Planning: Budget cuts imminent? 
Here's how to plan for your PR office's future with 
fewer resources” (budgeting, management, public re- 
lations plan). Ligeia Polidora, October 1997, p. 14. 

“Team Spirit, Let’s Hear It! Athletics administrators and 
coaches must be team players in institutional ad- 
vancement” (sports information). John R. Gerdy, 
March 1997, p. 56. 

“Who Is That Masked Mockingbird? Changing your 
mascot can lead to a case of confused identity. Here’s 
how four institutions made the transition” (In Ad- 
vance item) (change, institutional image). July/Au- 
gust 1997, p. 9. 

“Write to the Point: Finding poor prose in every direc- 
tion? Get on the path to better PR writing by avoid- 
ing these 12 errors” (writing). Jim Sellers, February 
1997, p. 38. 


Media Relations 

“Big Sell on Campus: How to persuade publicity-shy 
professors that talking to reporters can be a boon for 
their research and your campus’ (faculty involvement, 
media relations, research communications). Lisa Bak- 
er, April 1997, p. 40. 

“Campuses Under Seige: The author of a new book on 
campus crises talks about the stories behind the scan- 
dals—and offers advice on how to head off the same 
mistakes (interview with Jerrold K. Footlick)” (crisis 
communications, media relations). May 1997, p. 28. 


“Doing the Right Things: In times of crisis, campuses 
should be as open with the media as possible—and 
that requires skillful public relations” (crisis commu- 
nications, media relations). Jerrold K. Footlick, May 
1997, p. 31. 

“Exit Stage Right: As the campus public relations direc- 
tor, your backstage work can turn a presidential resig- 
nation into a smashing success. Break a leg!” (presi- 
dent's role). Stephanie Specchio, September 1997, p. 
40. 

“Get Set for Media Training: Prepare your professors to 
master interviews—before reporters call” (faculty in- 
volvement, media relations, media training). Kristen 
Simpson, April 1997, p. 43. 

“Latest from the Listservs: PR pros tell how to prevent 
your institution from getting stiffed by TV reporters” 
(In Advance item) (media relations, broadcast media, 
television). February 1997, p. 9. 

“Laughter: the Best Medicine: A PR director relates how 
alittle humor can goa long way in pitching stories” (In 
Advance item) (media relations). March 1997, p. 7. 

“Party Smart: What to do when good times make for bad 
publicity” (In Advance item) (college rankings, crisis 
communication). November/December 1997, p. 9. 

“Rankings Ruckus: PR pros talk about how—and how 
not—to publicize college rankings” (college rankings, 
student recruitment support). Kristin Staroba, June 
1997, p. 30. 

“A Rare Opportunity: How one university made the 
most of winning CASE'’s Professor of the Year pro- 
gram” (media relations). John Camper, May 1997, p. 
64. 

“A Really Big Show: Campuses reflect on their roles in 
the 1997 presidential debates” (In Advance item) 
(special events). January 1997, p. 8. 

“The Spin on Spirits: Have ghosts invaded your campus? 
This Halloween, take a tip from similarly spooked 
PR pros: Don't toss your ghoulish guests—pitch em!” 
(In Advance item) (media relations). October 1997, 
p. 7. 

“Tour 96: Campuses were popular stops on the presi- 
dential campaign trail” (In Advance item) (special 
events). January 1997, p. 9. 

“Your Two Cents: Newspapers want your opinion. 
Here's how to write an op-ed—and get it published” 
(In Advance item) (faculty involvement, media rela- 
tions, print media). April 1997, p. 8. 


Management 


Career Development 

“All the Right Moves: If your work no longer excites you, 
perhaps it’s time to make a career change. Here’s how 
middle- and senior-level alumni pros can make the 
right decision” (career development). Marilyn Moats 
Kennedy, February 1997, p. 18. 

“Back to Class: Trading in your PC for a piece of chalk 
can be just the ticket for getting in touch with your 
campus” (personal development). John R. Broder- 
ick, September 1997, p. 64. 

“How I Got My Job: Six alumni directors recount their 
career paths—and tell how to succeed in a demand- 
ing but rewarding field” (career development). Feb- 
ruary 1997, p. 24. 

“Recharge It! Advice from a longtime alumni pro on 
how to energize your career batteries” (reprinted from 
February 1994) (career development). Merilyn Bon- 
ney, February 1997, p. 21. 

“Setting Your Sights: Looking to make it big in alumni 
relations? Start with these three strategies from the 
Big 12’s first female alumni president (interview with 
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Amy Button Renz)” (career development). Laura 
Christion Jackson, February 1997, p. 12. 


Staff Management 

“The $500,000 Penalty: We've talked about the gender 
gap in advancement salaries for 13 years. Isn't it time 
to do something?” (salaries, women). Kathleen S. Kel- 
ly, February 1997, p. 56. . 

“Encouraging Inclusiveness: How CASE districts strive 
to bring diversity to advancement” (internships, mi- 
norities). Kristen Simpson, June 1997, p. 56. 

“How Good Are They—Really? Don't rely on instinct 
when hiring new writers and editors. You need ob- 
jective analysis—and these six tests provide it” (hir- 
ing). Frank Finn, February 1997, p. 44. 

“No (Easy) Way Out: Administrators say you may have 
to cut your staff—now what? Prepare yourselfto make 
informed, yet compassionate, decisions” (firing, staff 
management). Ray T. Fortunato, October 1997, p. 
28. 

“Resolutions for the CEO: How can campus presidents 
make the most of 1997? An advancement officer sug- 
gests these seven New Year's goals” (presidents). Su- 
san M. Shullaw, January 1997, p. 72. 

“Six Steps to Strategic Planning: Budget cuts imminent? 
Here’s how to plan for your PR office’s future with 
fewer resources” (institutional relations, planning). 
Ligeia Polidora, October 1997, p. 14. 


Technology 

“The Road to Software-buying Success: Computer pros 
who've both bought and sold alumni-development 
software tell how to make an informed purchase” 
(computers). Rachel H. Pollack, May 1997, p. 36. 

“What's Where in Software 1997: You asked for it—up- 
dated listings of alumni-development computer sys- 
tems” (computers). May 1997, p. 42. 


Periodicals 

“At the Line of Scrimmage: Got editorial rivalries on 
your periodical? Lighten up with this offbeat guide to 
calling the plays” (In Advance item) (management). 
June 1997, p. 9. 

“Blue Notes: With a blueline, you can fine-tune your 
printer's work before your publication goes to press. 
Learn how with these 15 key strategies” (printing). 
Bob Guldin, October 1997, p. 64. 

“Death by 1,000 Cuts: Don't let that be the fate of your 
alumni magazine. Create a budget forecast that you 
can adjust for any battle that comes your way” (fi- 
nancing, cost cutting). Karen Worley, September 
1997, p. 46. 

“Genuine Articles: If your alumni magazine only prints 
success stories, are you really connecting with your 
readers?” (content). P.K. Trams, June 1997, p. 46. 

“Going Postal: Don't get mad—get moving. The new 
US. nonprofit postal regulations may be confusing, 
but they can save you money” (postal/mailing). Amy 
Roach, April 1997, p. 46. 

“How Good Are They—Really? Don't rely on instinct 
when hiring new writers and editors. You need ob- 
jective analysis—and these six tests provide it” 
(staffing, writing). Frank Finn, February 1997, p. 44. 

“Hunting, Gathering, and Grasping at Straws: How 
campus editors can take on the challenges of covering 
the CEO” (president's role, content). Rebecca Brant, 
January 1997, p. 34. 

“Postal Rates: Going Up, Again” (In Advance item) 
(postal/mailing). September 1997, p. 8. 

“Write to the Point: Finding poor prose in every direc- 
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tion? Get on the path to better PR writing by avoid- 
ing these 12 errors” (writing). Jim Sellers, February 
1997, p. 38. 


Publications 


“Blue Notes: With a blueline, you can fine-tune your 
printer's work before your publication goes to press. 
Learn how with these 15 key strategies” (printing). 
Bob Guldin, October 1997, p. 64. 

“Going Postal: Don’t get mad—get moving. The new 
US. nonprofit postal regulations may be confusing, 
but they can save you money” (postal/mailing). Amy 
Roach, April 1997, p. 46. 

“How Good Are They—Really? Dont rely on instinct 
when hiring new writers and editors. You need ob- 
jective analysis—and these six tests provide it” 
(staffing, writing). Frank Finn, February 1997, p. 44. 

“If You Don't Aim, Why Fire? How three simple ques- 
tions can help get your recruitment materials on tar- 
get” (recruitment publications). David R. Treadwell 
Jr., July/August 1997, p. 54. 

“Little Things Mean a Lot: Don't spend millions to mar- 
ket your planned giving program. A handful of small 
efforts can have the same big impact” (development 
publications). Thomas W. Smith, March 1997, p. 
40. 

“Picture This: Experts tell how to produce prize-worthy 
photography for your publications” (photography). 
Hulda Romero and Andrea Barbalich, Novem- 
ber/December 1997, p. 52. 

“Postal Perplexities: How the latest USPS restrictions 
affect your alumni office mailings” (In Advance item) 
(postal/mailing). February 1997, p. 9. 

“Postal Rates: Going Up, Again” (In Advance item) 
(postal/mailing). September 1997, p. 8. 

“Season's Greetings: Start planning your 1997 holiday 
cards now. Here’s a sampling from last year” (In Ad- 
vance item) (development publications). September 
1997, p. 9. 

“Write to the Point: Finding poor prose in every direc- 
tion? Get on the path to better PR writing by avoid- 
ing these 12 errors” (writing). Jim Sellers, February 
1997, p. 38. 

“You Ought (Not) to Be in Pictures: Avoid legal prob- 
lems in one sticky area of photography—consent to 
publish” (photography, legal issues). Kim Schenck 
Velk, November/December 1997, p. 56. 


Student Recruitment 

“A Family Affair: How alumni offices can reach out to 
children of former students” (In Advance item) 
(alumni involvement). March 1997, p. 6. 

“If You Don’t Aim, Why Fire? How three simple ques- 
tions can help get your recruitment materials on tar- 
get” (recruitment communications). David R. Tread- 
well Jr., July/August 1997, p. 54. 

“Rankings Ruckus: PR pros talk about how—and how 
not—to publicize college rankings” (college rankings, 
public relations support). Kristin Staroba, June 1997, 
p. 30. 





By Popular Demand ... 


... we've created updated versions of our compre- 
hensive CURRENTS index on paper and online. 
Both will debut this winter. See the ad on page 67 
for information on how to order the 1975-1997 
CASE CURRENTS Index in hard-copy form. And 
watch for news in CURRENTS of when the index 








will be posted on CASE Online (www.case.org). 
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